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The ICF's core purpose is to advance the art, science
and practice of professional coaching.



ICF Today

• Over 12,000 members in 80 countries

• Adding 200 - 400 new members per month

• Over 800 members in the UK Chapter

• We offer the only independent and international coach credential

• 2,749 credentialed members
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Member Fees

Marketing

18%

Servicing 

Members

20%

Committees

30%

Administration

20%

Research

7%
Technical 

Support

5%



Coaching

‘Coaching is partnering with clients in a thought-provoking and creative process 

that inspires them to maximise their personal and professional development’

Code of Ethics

• Powerful Questioning

• Direct Communication

• Creating Awareness

• Designing Actions

• Planning & Goal Setting

• Managing Progress & 

Accountability

• Meeting Ethical Guidelines & 

Professional Standards

• Establishing the Coaching 

Agreement

• Establishing Trust and Intimacy 

with the Client

• Coaching Presence

• Active Listening

Core Competencies



Why Choose ICF?

Written Exam

Renewable

Code of Ethics

Oral Exam

2500750100Hours

Experience

20012560Hours Training

MCCPCCACC



Our Future

By July 28th, 2016:

• Coaching will be an integral 
part of society

• ICF members will represent 
the highest quality in 

professional coaching

• There will be 100,000 ICF 

Credentialed Coaches around 

the world



Global Vision

• Value and Benefit of Membership

All members will derive value from joining and participating in the ICF

• Professional Standards

ICF standards will be the benchmark for professional coaches in theory and in practise

• Research & Body of Knowledge

ICF will be the source of the most credible and trusted industry information

• Image and Awareness of Coaches and Coaching

Buyers will view ICF credentialed coaches as the coaches of choice in the market

• Image and Awareness of ICF Brand

ICF will be recognised for advancing the art,science and practise of professional coaching



UK Vision

• Align with Global Strategy, Vision & Priorities

Leverage global initiatives on marketing, credentialing, research and membership 

• Thriving, Professional, Collaborative, Leading Edge Organisation

Clearly defined processes, working capital and partnerships

• Wealth & Prosperity

Members, partners and clients placing added value on UK ICF activities & offerings


